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1. UNDERSTAND 
GREENWASHING AND IT’S
VARIOUS FORMS

2. UNDERSTAND HOW 
GREENWASHING AFFECTS 
PRODUCTS INTEGRATED IN 
THE DESIGN & 
CONSTRUCTION OF 
BUILDINGS 

3. LEARN HOW THE PUBLIC IS 
EASILY MISLED BY 
GREENWASHING

4. DEMONSTRATE 
GREENWASHING FACT 
CHECKING AND IT’S USE 
TO EDUCATE THE PUBLIC 
AND CLIENTELE.

Learning Objectives
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GREENWASHING EVOLVED FROM 
WHITEWASHING
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ORIGINALLY]…IT GENERALLY 
REFERS TO PAINTING A 
SURFACE (MOST OFTEN 
WOOD) WITH WATERED-
DOWN, WHITE PAINT. 
WHITEWASHING NEEDED 
FREQUENT REAPPLICATION, 
AND IT SERVED TO COVER UP 
THE SUBSTRATE WITH 
MINIMUM EFFORT AND 
PROVIDED MINIMUM
PROTECTION FROM THE 
ELEMENTS.



5

TEXT GOES HERE
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TEXT GOES HERE

GREENWASHING DEFINITION

A FORM OF SPIN IN WHICH 
GREEN P.R. OR MARKETING 
IS DECEPTIVELY USED TO 
PROMOTE THE PERCEPTION 
THAT AN ORGANIZATION’S 
PRODUCTS, AIMS, OR 
POLICIES ARE 
ENVIRONMENTALLY 
FRIENDLY.
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GREENWASHING EFFORTS 
CAN RANGE FROM CHANGING 
THE NAME OR LABEL OF A 
PRODUCT TO EVOKE THE 
NATURAL ENVIRONMENT ON A 
PRODUCT THAT CONTAINS 
HARMFUL CHEMICALS           

TO
MULTIMILLION DOLLAR 
ADVERTISING CAMPAIGNS 
PORTRAYING HIGHLY 
POLLUTING ENERGY 
COMPANIES AS ECO-
FRIENDLY.
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TEXT GOES HERE

GREENWASHING DEFINITION

WHILE GREENWASHING IS NOT 
NEW, ITS USE HAS INCREASED 
OVER RECENT YEARS TO MEET 

CONSUMER DEMAND 

FOR ENVIRONMENTALLY 
FRIENDLY GOODS AND 
SERVICES.  
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TEXT GOES HERE

GREENWASHING DEFINITION

… CRITICS OF THE PRACTICE SUGGEST THAT THE RISE 
OF GREENWASHING, PAIRED WITH INEFFECTIVE 
REGULATION, CONTRIBUTES TO  

CONSUMER SKEPTICISM OF ALL GREEN CLAIMS, AND

DIMINISHES THE POWER OF THE CONSUMER IN 

DRIVING COMPANIES TOWARD GREENER SOLUTIONS 
FOR MANUFACTURING PROCESS AND BUSINESS 
OPERATIONS.
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OKAY, GREENWASHING IS BAD.

BUT CONSUMER DEMAND FOR 
GREEN PRODUCTS IS GOOD.

IS THERE A PROBLEM HERE?
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TEXT GOES HERE
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TEXT GOES HERE

GREENWASHING DEFINITION

A FORM OF SPIN IN WHICH GREEN P.R. OR 
MARKETING IS DECEPTIVELY USED TO 
PROMOTE THE PERCEPTION THAT AN 
ORGANIZATION’S PRODUCTS, AIMS, OR 
POLICIES ARE ENVIRONMENTALLY 
FRIENDLY PERFECT FOR YOU.

CAN WE SAY THIS ABOUT ADVERTISING?
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TEXT GOES HERE

GREENWASHING DEFINITION
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TEXT GOES HERE

AMERICAN CONSUMERISM
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THE FILM AND THE BOOKS 
CENTER ON THE INFLUENCE BY 
ADVERTISING AND 
EDWARD BERNAYS
ON THE CONSUMER CULTURE.
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HOW IS GREENWASHING 
DIFFERENT FROM FAKE NEWS?
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TEXT GOES HERE
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TEXT GOES HEREA FORM OF SPIN IN WHICH GREEN PR OR MARKETING IS DECEPTIVELY USED 
TO PROMOTE THE PERCEPTION THAT AN ORGANIZATION’S PRODUCTS, AIMS,
OR POLICIES ARE ENVIRONMENTALLY FRIENDLY.

ABOUT THE SAME DEFINITION



19

TEXT GOES HERE
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TEXT GOES HERE
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STEVE’S ASSERTIONS SO FAR:

1) Consumers want products to be greener

2) Consumers are susceptible to advertising and 
greenwashing (though they think they’re not).

3) Greenwashing’s effect on consumer skepticism 
means- If you care about the environment, 
you would take action against greenwashing.



22GREENWASHING STARTS HERE
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YOUR BODY IS FORMULATED FOR 
LIVING ON EARTH

as is every other form of life on earth,

AND WE ARE ARGUABLY CHANGING 
THE EARTH.
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AND WE DON’T:

USE RESOURCES below a level 
that our planet can provide in perpetuity.

EMIT WASTES below a level 
that our planet can safely absorb in perpetuity.
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“POLLUTION IS THE PRICE OF PROGRESS”

IT SURE SHOULDN’T BE.
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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WHAT TO DO?
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TEXT GOES HERE
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POLLUTION USED TO BE A LOT WORSE 
BEFORE EPA

Local Air Quality       
Subject Matter Expertise:

Back to Greenwashing…
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE

GREENWASHING TERMS
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FYI

Greenwashing coverage was vigorous around 2010 with the 
Seven Sins of Greenwashing.  
Greenwashing was rampant.
Notice: Life Cycle Analysis and Third-Party Certifications.
Notice: Read, Research, Shop (basically Caveat Emptor)
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GREENWASHING BY THE MEDIA

HOW TO READ A 
‘HOW TO BE GREENER’ 
NEWS ARTICLE
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THE 
SET-UP
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FIRST OF ALL, I LIKE INHABITAT

YOU REALLY NEED TO TAKE ANY STORY WITH A 
GRAIN OF SALT, AS THEY SAY….
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FACTOIDS

3

2

1
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REUSE,
OF COURSE,   

AS IF THE 
READER OF 

THIS ARTICLE 
WOULDN’T 
ALREADY,

JUST DELAYS 
THE 

INEVITABLE.
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WHAT?

1

2

3
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THE UNSPOKEN DISCONNECT

COMPOSTABLE BAMBOO TOOTHBRUSHES 
EXCEPT FOR THE PLASTIC BRISTLES.

AND THE PEOPLE WITH NO ACCESS TO 
COMPOSTING?
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SERIOUSLY?
1. AN ELECTRONIC TO ADD TO THE WASTE STREAM?
2. NO, MANY COMPANIES DO NOT HAVE RECYCLING 

PROGRAMS FOR THE HEADS.
3. GUESS WHAT?  RECHARGEABLE DEVICES ARE 

RECHARGEABLE BECAUSE - WAIT FOR IT….            
THEY HAVE RECHARGEABLE BATTERIES INSIDE!!!!!
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STEVE’S OFF-TOPIC 
PROBLEM

RECHARGEABLE 
BATTERIES.
WHERE DO YOU TAKE 
THEM?
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THE DISTRACTION ITEM

AS IF TOOTHPASTE AND MOUTHWASH WILL 
HELP THE TOOTHBRUSH PROBLEM…
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TEXT GOES HERE
RECYCLING IS A DISTRACTION ITEM
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TEXT GOES HERE
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RECYCLING IS A DISJOINTED SYSTEM
(Calling Recycling a System is a stretch)

Manufacturers JUST want to make 
Marketers JUST want to sell
Consumers JUST want to consume
Cities JUST want to remove waste
Haulers JUST want to haul
Processors (MRF’s) JUST want to sort
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MANUFACTURERS WANT

the entire “hexagon” to “work together” to solve their 
problem.
They have not done their part.
They greenwash or blame the consumer.
Seriously, every other article in the blogosphere by 
manufacturers diverts your attention from their culpability.



THE PROBLEM
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1) Recycling is Greenwash
2) Municipal Solid Waste (what we “see”) is tiny 

compared to Industrial Waste
3) The disjointed system needs radical improvement

That’s the Consumer side.  Let’s look at green building.

STEVE’S ASSERTIONS
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WHO REGULATES GREENWASHING?

The Federal Trade Commission
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FTC REGULATES GREENWASHING
The FTC Green Guides were first issued in 1992 and 
were revised in 1996, 1998, and 2012. The guidance 
they provide includes: 
1) general principles that apply to all environmental 

marketing claims; 
2) how consumers are likely to interpret particular 

claims and how marketers can substantiate these 
claims; and 

3) how marketers can qualify their claims to avoid 
deceiving consumers.



55

DOES ANYONE ELSE SEE A FACE HERE?
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TEXT GOES HERE
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TEXT GOES HERE



58
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DIFFERENT ARTICLE, 
SAME SUBJECT, LESS 

GREENWASH
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VIRTUAL 
POWER 
PURCHASE 
AGREEMENT
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1) Financially supporting two wind farms and a solar 
project  is good.  But McDonalds DIDN’T BUILD 
THEM.

2) Saying McDonalds is reducing emissions by 36% 
by 2030 from their buildings is greenwash 
because they are financially offsetting their 
emissions, not reducing them.

3) Anything that allows emissions-as-usual is not 
changing for the better.

STEVE’S ASSERTIONS
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A VPPA is 
reliable

Well, they 
say for 
reductions 
by 2030…
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1) Financially supporting two wind farms and a solar 
project  is good.  But McDonalds DIDN’T BUILD 
THEM.  FTC is OK with this.

2) Saying they are reducing emissions by 36% by 2030 
from their buildings is greenwash becausee they are 
financially offsetting their emissions, not reducing
them. FTC is OK with this.

3) Anything that enables emissions-as-usual is not 
changing for the better. No FTC comment 

STEVE’S ASSERTIONS VS. FTC
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HOLD ON STEVE!
DON’T SOLAR PANELS ON YOUR ROOF SIMPLY 
OFFSET YOUR HOME’S POWER CONSUMPTION?
1) Offset isn’t the right word.
2) Zero-emissions solar panels replace coal and gas-fired grid 

power (kWh by kWh) to your house when the sun is 
shining.

3) Peak electrical demand is reduced, improving grid stability. 
4) People tend to enhance their home’s energy efficiency in 

other less expensive ways prior to buying solar panels.
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Climate Zone September
2016

September
2019

September
2022

Model Code

2 65 63 59 52
3 65 63 59 51
4 69 67 63 54

Speaking of 
greenwash
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LET’S NOT FORGET, 66%
OF FUEL ENERGY IS 
WASTED DURING 
COMBUSTION AND IN 
TRANSMISSION 
THROUGH POWER LINES.
YOUR ROOFTOP PANELS, 
WITH AN EMBODIED 
CARBON FOOTPRINT, 
DON’T BURN FUEL AND 
DON’T LOSE MUCH IN 
TRANSMISSION.
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1) How few kWh your bill would be with a -18 HERS 
rating at your house

2) You might even be “selling power back to the 
grid”

3) With more distributed solar, fewer fossil fuel 
power plants would need to be running 
constantly.

YOU CAN IMAGINE
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MCDONALD’S HAS BUILT SOME LEED CERTIFIED 
RESTAURANTS, INCLUDING ONE IN CHICAGO AND 

ONE IN DISNEY WORLD.  THAT’S A START.

THEY COULD AUDIT THEIR 36,000 BUILDINGS AND     
ADD ENERGY CONSERVING TECHNOLOGIES:

LEED FOR EXISTING BUILDINGS, MAYBE.
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WHAT IF 
MCDONALDS PUT 
AN ARC DISPLAY 

IN THEIR 
RESTAURANTS 

TO SHOW 
CURRENT 

CONSUMPTION?

EDUCATE THEIR 
PATRONS?
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….ACCORDING TO THE AVERAGE 
OF 100 YEARS OF US MARKET 

DATA, THE STOCK MARKET WILL 
RETURN ABOUT 10% ON ANY 
GIVEN INVESTMENT…. BUT 

ACCORDING TO THE AMERICAN 
COUNCIL FOR AN ENERGY-
EFFICIENT ECONOMY, THE 

AVERAGE FINANCIAL RETURN 
ON INVESTMENT FOR 

EFFICIENCY IS MORE LIKE 20%.
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SO, THEY DESERVE SOME KUDOS FOR THIS.  
SADLY, THE ONLY KUDOS THEY WANT TO SEE IS 

HIGHER DEMAND FOR MCPLANT BURGERS.
WHICH IS BUSINESS AS USUAL.

(ANYBODY TRIED ONE YET?)
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TEXT GOES HERE
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TEXT GOES HERE
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HEADS UP

Get to know third party logos.

FACT CHECKING FOR GREENWASH
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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TEXT GOES HERE
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STOP. GREENWASHING. OURSELVES.

Start that by understanding the big picture problem 
and acting accordingly.
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WE ARE
CONFUSED

WE ARE BEING
CONFUSED

GREENWASH CONFUSION METER
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SO, 

FIRST GREENWASH STEP:

MAKE A PROMISE TO 
ACCOMPLISH SOMETHING 
GREEN BY 2050.

30 YEARS FROM NOW.
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WELL, WE CAN’T GO ANYWHERE WITHOUT TAKING 
THE FIRST STEP, RIGHT?
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CONTINUING 
THE YELLOW 
BRICK ROAD 

MEME…

YOU’LL FALL ASLEEP AND FORGET AFTER A WHILE.
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CRITICAL DOCUMENTARY
FOR UNDERSTANDING THE PROBLEM
Happily, it’s a 12-minute YouTube video!
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GREENWASH ALERT



THIS IS MARKET-DRIVEN
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THAT IS THEIR
MARKET-DRIVEN SOLUTION

(Infinite growth on a finite planet)





CORPORATE 
GREENWASHING 
DOES THIS
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TEXT GOES HERE

YOU WILL LOVE THIS!



124ORIGINAL BOOK & FILM: 2005
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Corporations break the law. 
They’re programmed to act 
out of self-interest. They 
lack the capacity to care 
genuinely about anything 
but themselves, routinely 
exploit and cause harm to 
others, and mimic concern 
when that serves their self-
interest. 



126IT’S HOW THEY WERE DESIGNED

On these bases, I have argued 
in the past that the corporation, 
as an institution, is imbued with 
the flawed character of a human 
psychopath. The “new” 
corporation movement professes 
to answer that criticism. But as 
you can see, despite all the 
posturing, the corporation’s 
character remains fundamentally 
the same. 



127IT’S HOW THEY WERE DESIGNED

In 2011, the American Psychiatric Association added a 
new criterion to the diagnosis of psychopaths: “use of 
seduction, charm, glibness, or ingratiation to achieve 
one’s ends.” That’s helpful for understanding this “new” 
corporation. It’s still a psychopath—just a more charming 
one now. And more dangerous because of that.



128ALL OVER FACEBOOK
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THE NEW CORPORATION IS A 
CRITICAL DOCUMENTARY FOR 
UNDERSTANDING THE PROBLEM.

GREENWASHING TAKES ON A WHOLE 
NEW DIMENSION.
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BUT WAIT!

CORPORATIONS ARE MY CLIENTS.

OH.  

(AWKWARD…..)
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WORSE!

I WORK FOR A CORPORATION.

OH.  

(EQUALLY AWKWARD…..)





“Respect for nature is inseparable from 
respect for all beings, including the 
human. It is impossible to cultivate one 
without the other. Climate change, 
therefore, calls us to a greater 
transformation than a mere change in our 
energy sources. 

It calls us to transform the fundamental 
relationship between self and other, 
including but not limited to the relation 
between the collective self of humanity 
and its “other,” nature.”



134THE ULTIMATE GREENWASH

“I’m not saying that people shouldn’t 
reduce their ecological footprint, or that 
cities are more unsustainable than 
suburbs,” Derrick argued. “I’m saying we 
need to be honest with ourselves and 
recognize that you can’t have an 
electrical system without a mining 
infrastructure because you need copper 
or other metals for wiring.”

Brought to you by the author of  
“Forget Shorter Showers”



135WATCH PARTY ON EARTH DAY
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GET YOUR HEAD 
IN THE GAME.
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In The Matrix, the main character Neo is offered the choice between 
a red pill and a blue pill by rebel leader Morpheus. 

The red pill represents an uncertain future—it would free him from 
the enslaving control of the machine‐generated dream world and 
allow him to escape into the real world, but living the "truth of 
reality" is harsher and more difficult. 

On the other hand, the blue pill represents a beautiful prison—it 
would lead him back to ignorance, living in confined comfort without 
want or fear within the simulated reality of the Matrix



138NOW THERE’S A SHIFT….



139BASICALLY, IT’S STILL THIS



140IF YOU WANT SOMETHING ELSE..
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TAKE YOUR PICK

IF YOU WANT SOMETHING ELSE



houstonpublicworks.org @houpublicworks

thank you!
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WWW.CODEGREENHOUSTON.ORG


